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OstFish LLP

Ostbaltfish, established in 1995, specializes in
producing fresh and frozen fish products.
Over the years, the company has
modernized its facilities, expanding its
product range while maintaining high
quality

PRODUCT DESCRIPTION

Ostbaltfish offers a wide range of high-
quality fresh and frozen fish products. From
premium fish fillets to smoked and
processed varieties, each product is carefully
prepared to ensure optimal taste and
freshness, meeting the highest industry
standards

Sturgeon black caviar

-It is composed entirely of raw caviar from
sturgeon, a type of fish -A product with
delicacy, image, and prestige
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Assortment of products/services - Black
Sturgeon Caviar

Uniqueness of the product/service —
Premium Segment Products

Superior Quality Black caviar, three types of
sturgeon

Organic farming

Delicious flavor due to the artesian water.
Avoiding the use of antibiotics

Guaranteed quality N i
9 _ o preservatives and
100% legal product and constant tp S ation Cavi A
there is a permit for , pasteurization. Caviar
i i veterinary and maturation occurs '
commercial breeding of sanitary control "
sturgeons naturally ECO




casetany cavisa KASPII BEKIRESI LIMITED
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. o ABOUT COMPANY

SN

A high-tech farm where marketable fish is grown and

sturgeon caviar is obtained using the “from caviar to caviar”

Compliance with European standards and the latest

technology. The production volume of the farm can reach
up to 2.5 tons of real granular black caviar per year.
technologies create ideal conditions for growing sturgeon
fish and obtaining high quality black caviar.

PRODUCTS DESCRIPTION 3

The Caspian Caviar brand produces branded caviar in tin and glass O
packaging: O

ko S
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STAGER CAVIAR STAGER CAVIAR STAGER CAVIAR 5'

.<

50¢g 100 g

250 g

STERLET STERLET CAVIAR STERLET CAVIAR
CAVIAR 50 g 1209 2309
ADVANTAGES
100% legal product - Guaranteed quality No preservatives and ’
there is a permit for and constant pasteurization. Caviar
commercial breeding of veterinary and maturation occurs

sturgeons

|
4 I sanitary control '“ naturally E Co




LLP "IMENI AMANGELDY

Company "Imeni Amangeldy"LLP is a major player in
the fishing industry. It has a long history and extensive
resources for harvesting and processing fish. The
company offers a variety of fish products, including
frozen products, fish fillets, smoked fish and dried fish
products.

RODUCT DESCRIPTION

* Production capacity: 2500 tons of finished fish products
per year
* Volume of production: Last year the company produced
an
impressive amount of fish products, namely 2,512 tons. A
significant portion of this production was exported,
amounting to 730 tons, and 1,782 tons were sold on the
domestic market.
e Sales markets: The products of the company are in
demand
Your paragranot only in the domestic market, but also
abroad. It exports its products to various countries
including Russia, Azerbaijan,
Ukraine, Germany, Poland, Romania, France, Latvia,
Georgia and israel
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OMPETITIVE ADVANTAGES
/TR
C;;t;\fcljeadrdbglISrgegrg(a);ml)SnSl Iso A modern production land and cage farming allow
22000 N 724 us to make the most efficient use of resources and

increase production capacity.




MB4

MB4 Productions is a leading event
production company offering audiovisual
solutions, webcasting, video production, and
full event management.

From corporate events and trade shows to
concerts and social gatherings, MB4 delivers
seamless experiences through innovation,
expertise, and strong client partnerships.

PRODUCT DESCRIPTION

The company produces lamb meat for export
Lumpy Lamb:

LOIN

NECK PART
SHOVEL
HAM
BREAST
SHIN

HAND
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COMPETITIVE ADVANTAGES

< The company's
P products comply

\‘\A\?jg with the standards
e "HACCP 22000"

The product complies The company's products
2§ with HALAL standards Iso comply with ISO standards
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KAZAKHAGROEXPORT

ABOUT THE COMPANY

The company's goal is to promote the development of exports and

the promotion of high-quality agricultural products of the Republic of

Kazakhstan to the Persian Gulf countries. The main delivery areas
aremeat,meatproducts,andonions.

PRODUCT DESCRIPTION

The Company's products include:
* meat
* meat products

The product complies 100% organic,
with HALAL standards Environmentallyfriendly

LIMITED LIABILITY PARTNERSHIFP

KazakhAgroExport

KAYANKEPHIAITI MEKTEYAI CEPIKTECTITI

HALAL CERTIFICATE
s salgd

GRANTED TO

\’ lll‘gi‘;' s
NG

“@s:

CUTTING CARCASSES MEAT IN THE CUTTING PICKLED MEAT

Product quality control
at each stage of
production for
compliance with
sanitary, environmental
and technical
requirements



ABOUT COMPANY

Production of semi-finished meat products on its own fattening

base.
e The activities of the farm “Nuraly” include:
¢ Horse breeding (mongrel, thoroughbred)
e Cattle breeding (mongrel Aberdeen Angus, Kazakh bald)
¢ Sheep breeding (mongrel, Edilbaevskaya)
¢ Haymaking
Infrastructure:

e Pasture lands of 15,700 hectares

¢ Two points of the stall period

¢ Koshar area — more than 3,500 sg. m. Feedlot for 1,500 heads
e The area of the premises is more than 500 sg. m.
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PRODUCT DESCRIPTION

Chilled meat (butchered carcasses of horse meat, beef,
lamb)

Meat carcasses frozen

Meat set for beshbarmak: a set of meat and internal parts
for beshbarmak. Packaging: vacuum packaging in
corrugated cardboard containers

Meat and bone flourt

Production capacity: 8,640 tons of meat per year

ADVANTAGES

Own meat processing plant,
feedlot, equipment from
Europe, Russia, China,
veterinary laboratory

A wide range of _, The company's products The company's

products from _ comply with the quality products comply with =

butchered carcasses standards of the Eurasian HALAL standards {2
II E— Economic Union '

of horse meat, beef, lamb




SH Group Partners LLP

LAHMATY

private family company that was established
in 2019. Full-cycle Company that specializes
in slaughtering and processing of lamb and
mutton. We supply chilled lamb meat to the
markets of the UAE, Saudi Arabia and
Kuwait by air. Also, we supply mutton to
local supermarket chain “Magnum” and
Uzbekistan

PRODUCT DESCRIPTION

Commercial Products: Lamb and Mutton

» Production capacity: 585-1170 tons a year.
- Sales markets: Kazakhstan, UAE, Saudi
Arabia, Kuwait, Uzbekistan.
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COMPETITIVE ADVANTAGES

The production capacity 1 Full production cycle with the = Eco-friendly oat flakes
of the factory is 2 tons of RE introduction of high-tech European —— *
oat flakes per hour practices, Swiss equipment =B ECO




SHAKHFOOD LLP

ABOUT THE COMPANY

ShakhFood LLP under the brand Talhiz is a
manufacturer of high-quality beef and semi-
finished meat products, located in Almaty and
operating since 1921

PRODUCT DESCRIPTION

+ Beef grown in an ecologically clean area of the
Almaty region

* Vacuum packed to preserve flavor and extend
shelf life

The pH level of meat is strictly controlled and does

not go beyond 5.6 — 6.0, which is considered an
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* acceptable level for natural taste The optimal

storage temperature for beef meat is

0°C to 4°C (32°F to 39°F)

COMPETITIVE ADVANTAGES

The company's

products comply with
HALAL standards

The company's products High protein content

comply with the quality and low fat content
standards of the Eurasian
Economic Union




BEEF

EHPORT
GROUP

Beef Export Group

The meat processing complex of BEEF EXPORT GROUP

complies with international food safety standards.

It is equipped with an automated line for slaughtering livestock, there
is a shop for deboning and trimming, processing, processing by-
products and skins, a waste processing shop, and a laboratory for

veterinary and sanitary examination.

PRODUCT DESCRIPTION

The company produces beef
meat:

Chilled and frozen beef in half
carcasses and quarters

Beef, boneless, NAMP, vacuum-
packed

Boneless beef in gas tray

Beef, boneless, varietal,
monolith
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The product complies 2 100% organic 8 _O Product quality control at each stage of
0 y [~ . . . .

with HALAL standards production for compliance with sanitary,

Environmentallyfriendly — environmental and technical requirements




Trading House Grain Industry

ABOUT COMPANY

Trading House Grain Industry is a prominent Russian grain trading

C PEGEPHOR

company specializing in the procurement, export, and domestic e T 0. £° | v
distribution of various grain commodities. Established in 2007, it !
operates extensively across Russia's grain-producing regions,
managing significant volumes of grain exports and contributing

substantially to the country's agricultural sector.

Product Description

The company produces meat and beef steaks:
RIBEYE: 3-4 kg

STRIPLOIN: 2-3 kg

RIBEYE-IN: 0.45-0.6 kg
TOMAHAWK: 0.8-1.5 kg

SHORT RIBS: 2-3 kg

FLAT: 4-6 kg

TOP PART: 4-6 kg

MINCE: 0.5-1 kg

MEAT WITHOUT BONES: 120-180 kg
CARCASS: 17-20 kg

TOP-BLADE: 4-6 kg

CUTTING: 1.5-1.8 kg

T-BONE: 0.5-0.8 kg

YAK: 4-6 kg

FILLET: 2.5-3.5 kg

COMPETITIVE ADVANTAGES

The company's

products comply with
HALAL standards
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The company's products High protein content

comply with the quality and low fat content
standards of the Eurasian

Economic Union




KARKYN-2030 LLP

ABOUT THE COMPANY

The company Karkyn-2030 LLP is a
unique, dynamically

developing enterprise engaged in the
production of high- quality sausage
products and meat delicacies under the
trademark "NARLEN".

For more than 13 years «Narlen» is the
leader of consumer

preferences in the Kazakhstan
Products are high-quality, delicious,
authentic.

The volume of production is 14 tons per
day.

PRODUCT DESCRIPTION

The Company's product range includes:

Sausages and bockwurst
Boiled Sausages
Smoked sausages

Meat delicacies
Barbecue

New products

COMPETITIVE ADVANTAGES
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™ The product i A certified HACCP system has been High-quality and - Modern equipment
Y, complies */ ~GP implemented in production.The natural raw P from countries with
§ with HALAL “Ac 5/ Company's products comply with ISO I l materials .‘! a rich history of

standards sausage production:

e 9001:2015 and 1SO 22000:2018 Germany and
Austria.




Pervomaiskiye Delikatesy

ABOUT THE COMPANY

Our company with the trademark “PERVOMAYSKIE
s DELIKATESY"” specializes in the supply of high-quality
T beef and lamb, as well as semi-finished meat products
— to large retail chains, hotels and restaurants in
Kazakhstan and Kyrgyzstan.

NICIPIANEH WYXBEK
KONBACA BAPEHAA

100% Halal mpopyxkr
ChenaHo u3 HaTypantbHoro MACa

We supply and produce beef only from the best

7 Kazakhstan raw materials that meet all mandatory
- veterinary, sanitary and epidemiological requirements
KAPTIAYY0 and state standards of the Republic of Kazakhstan. This
means that our meat is environmentally friendly and
safe for the end consumer. Our own livestock and large
production volumes allow us to provide buyers of fresh
products 365 days a year. A modern enterprise that
meets

international standards in the field of food safety and
quality, equipped with modern European equipment.
Experience in meat processing since 2005.

PRODUCT DESCRIPTION

- Delicacies

« Cooked sausage Smoked
- Sausage

- Raw smoked sausage

- Semi-finished products

79/’.

E
- 15‘ 5

=

Awiderangeof ltalian 1T+ 100% natural }

product equipment E— product

o == ECO
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oo TARRTU
TARTU

TARTU is a Kazakhstani company
specializing in traditional dried mutton ham.
Combining ancient recipes with modern
techniques, they produce flavorful, tender
meats with no preservatives.

What began as a hobby in 2015 has grown
into a successful brand known beyond
Kazakhstan, offering high-quality, naturally
dried meats.

PRODUCT DESCRIPTION

ARTU dried mutton ham is a premium,
naturally dried delicacy.

Made using an ancient recipe and modern
techniques, it's a tender, flavorful treat with
no preservatives. The slow drying process
ensures a rich taste, perfect for those who
appreciate authentic, high-quality meats.

ADVANTAGES

e Authentic Flavor: Made with a
traditional recipe for a unique taste.

e No Preservatives: 100% natural, with
no artificial additives.

e Slow Drying Process: Ensures tender,
rich flavor with enhanced texture.

e High-Quality Meat: Only premium
mutton used for the finest taste.
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_ + Due to its low The company's . e Heritage and Innovation: Combining
calorie content, it products comply with o . ancient methods with modern
+ belongs to dietary the quality standards High in protein production for excellence.
meat products of the Eurasian and low in fat
Economic Union




Becker & Co ® BECKER:

ABOUT THE COMPANY

Becker & Co is a leading Kazakhstani food company specializing in
meat processing, bakery, confectionery, and frozen products. Founded
in 1991, it has grown into a recognized brand with a production facility
in Almaty, producing over 190 types of products. The company
prioritizes quality, using natural ingredients from Kazakhstan and
Germany, and holds ISO certifications for food safety and
management. Expanding into Russia, Kyrgyzstan, and Uzbekistan,
Becker & Co has been recognized as a "National Champion" in
Kazakhstan's "Leaders of Competitiveness" program, continuing to

innovate and expand its market presence

PRODUCT DESCRIPTION
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Becker and K LLP is engaged in the production of
meat, bakery, flour confectionery and culinary products,
as well as the production of frozen semi-finished

products.

The main activity of Becker and K LLP is meat
processing. Every day, 6 tons of meat products from

horse meat, beef, lamb and poultry are produced.




META FARM INDIVIDUAL ENTREPRENEURSHIP o

Meta Farm

ABOUT THE COMPANY

Meta Farm is an eco-friendly and ethical approach to
farming. The company offers eco-friendly, fresh and
delicious meat products directly from the farm. The
farm contains more than 140 cattle.

Production capacity — 2000 cans of stew per day.

E.i*‘

T e
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PRODUCT DESCRIPTION

Dried horse meat with additives (beef,tongue,truffle,oil)

- The Company's assortment of 98 product names includes: % To 24 ; e
N 7 y —— -

2} Stew S ———

3 Premium Pates, etc.

> The Products are made from the following types of meat;

~ Lamb

8 Beef

O

LL

The products are packed in glass jars.
The cooking time is 16hours.

COMPETITIVE ADVANTAGES

. Organic, environmentally
ECO friendly meat grown without Own farm with more than

antibiotics, GMOs, chemical 140 cattle

additives, conservatives, or
growth hormones




OTAN GREEN FOOD LLP

Otan Green Food LLP is engaged in the production of chicke

meat. This is a high-tech enterprise with a well-established

mechanism and strict control at all stages of production.

AISER poultry farm:

8 workshops of the offspring
* 16 workshops of the parent herd * Wwithout growth hormones

* High quality M
*  Production capacity 30,000 tons (@)
Natural product * 20 million chickens a year O
Technological process: )
Hatchery ~ Broiler shops ~ Slaughterhouse ~ Finished goods —
warehouse 2
O
C
PRODUCT DESCRIPTIONR o
-]
The company produces products under the trademark "Aiser". Py
The range of products of Otan Green Food LLP includes: =<
Liver Chicken thigh Chicken fillet Drum stick
Gizzard Chicken wing Chicken feet  Chicken heart

COMPETITIVE ADVANTAGES

Innovative Belgian The company's products , /TR Z
equipment @@ comply with the quality The Company's The product (-
{J\é} standards of the Eurasian Wﬁ?%g;i;ﬁg;%é Iso complies with {12
Economic Union : HALAL standards
(EAEU declaration of (150 22000:2018) o g

conformity)
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FERMERSKY DVORIK LLP |

ABOUT THE COMPANY

Fermersky Dvorik LLP has been operating since 2016. The
company's goal is to contribute to the development and
promotion of high-quality agricultural products. Thus, the
Company intends to provide consumers with environmentally
friendly poultry meat grown without antibiotics, GMOs and
growth hormones.

PRODUCT DESCRIPTION

>
14 All products are 100% natural and safe to consume.
(l,—) ACCOPTUMEHT NpoayKLUMKM BKItoYaeT B cebq:
= * Whole chicken * Quail eggs
o e Fillet of brlsket » Chicken eggs
e Drum stick ¢ Minces
Z « Chicken thigh ¢ Meat
e Chicken leg e Goat
o e Chicken wing
O
O
LL

DapLu KYpPUHBIA

Kypuua uenas dune rpyauHKa roneHb Bégpa Okopouka Kpbinba 2900,00F

Tylika 3200,00T 2500,00T 2500,00T 2600,00T 2000,00T
4500,00T

COMPETITIVE ADVANTAGES

- Organic, environmentally The company's products comply 2 mini-farms with around
6000 poultry headswith
ECO friendly poultry meat grown with the quality standards of the veterinary certificates
without antibiotics, GMOs Eurasian Economic Union (EAEU

and growth hormones declaration of conformity)
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Chickodelli Prima Kus

ABOUT THE COMPANY

Chickodelliis a brand born in a unigue place. In the ecologically clean
region of Sharyn, at the foot of the mountains, away from cities and

enterprises, to offer the buyer a natural, high-quality and healthy

product of local production. Modern technological full-cycle production

allows us to obtain a product of the highest quality, control it at every
stage: from the production of compound feed, growing chickens in
conditions close to the natural environment and ending with the
packaging of finished products. The latest technologies and modern
European equipment are used in production. And the team of
specialists consists of only experienced and highly qualified

professionals.

PRODUCT DESCRIPTION

- Poultry carcass and cutting

- Sausage products

» Semi-finished products
« Grill products

- Nuggets

- Offal

ECO

Organic, environmentally
friendly meat grown without
antibiotics, GMOs, chemical

additives, conservatives, or
growth hormones

Own farm with more than
140 cattle



IL-TOV

IL-TOV is one of the most high-tech enterprises for the
production of 100% ready-made semi-finished products
from poultry meat, in the Republic of Kazakhstan.

The production line uses equipment from the world-
famous company JBT Alco-food-machines, Germany,
as well as packaging equipment from the Spanish
manufacturer ULMA, which allows for the creation of a
highly automated approach to production and detailed
quality control. European technologies and standards
used in the process of preparing IL-TOV products
guarantee the highest quality at all stages — from
production to packaging of the final product.

PRODUCT DESCRIPTION

» Schnitzel whole fillet

« Schnitzel made from chopped white meat
« Minced White Meatballs

« Whole Chicken Strips

» Minced white meat nuggets

- Children’s breaded nuggets

« Chopped White Meat Cutlets

- Baked breast fillet
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i1 6 bottling lines, plant area — 29.5 thousand m2, plant &\aﬂ“a'v% The Company's products
xR area — 7 hectares, Italian equipment, total maximum P comply with ISO 9001:2015,
capacity — 26,800,000 liters per month \-\ ,g ISO 22000:2018and HACCP
ety
al-gon

standards




Turkey PVL

Mgﬂ i‘p—dgjhka‘kz ABOUT COMPANY

The products of the company TOO
“Ordabasy kus" turkey meat in assortment
are sold in the markets of the republic under
its own trademark “Damdi Et". In 2015,
applications for products under the
trademark “Damdi Et” TOO “Ordabasy kus”
exceeded the production capacity by 250
tons.

The main activities of the company are:
breeding of breeding turkeys, production of
turkey meat on an industrial basis, deep
processing of turkey meat, as well as sales in
the form of sausage and smoked products
to consumers. Turkey meat and deep
processing products are sold to all regions of
Kazakhstan. More than 35% of the
manufactured products are exported to the
Russian market of the cities of Moscow,
Yekaterinburg, Chelyabinsk and Novosibirsk
regions. Deep processing of meat
significantly increases the profitability of the
product. The share of products supplied for
export (Russia) from the total volume of
production already amounts to more than
35%.

PRODUCT DESCRIPTION

-Turkey Packaged meat
-Semi-finished products
- Sausage products

- Smoked Delicacies

« Small wholesale
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4 Duetoitslow The company's * Sets
calorie content, it products comply with o )
+ belongs to dietary the quality standards Highin protein
meat products of the Eurasian and low in fat
Economic Union




@ HHOEWKA Turkey PVL

MABNOOAPCKAA

ABOUT COMPANY

TURKEY PVL is one of the largest turkey
meat producers in Kazakhstan, and is also a
vertically integrated company engaged in
the production of turkey feed in its own feed
mill, incubation of birds, their rearing and
packaging into finished products.

PRODUCT DESCRIPTION

The company produces:
TURKEY MEAT:

e TURKEY CARCASS
TURKEY BREAST
BREAST FILLET
SHIN
SHIN FILLET
HIP
THIGH FILLET
HAM
WING
ELBOW WING
SHOULDER WING
WING SHOULDER FILLET
NECK
TURKEY LEGS, PEELED
TURKEY BY-PRODUCTS
SEMI-FINISHED TURKEY
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L Due to its low The company's SAUSAGES
' calorie content, it products comply with o )
+ belongs to dietary the quality standards Highin protein
meat products of the Eurasian and low in fat

Economic Union




TSIN-KAZ LLP

Tsin-Kaz LLP specializes in the production of fruit and vegetable

products, ketchups and tomato paste (the Company is the leader in
this segment - the share in the Kazakhstan market is more than 50% of

its total capacity). The company was founded in 1998.

* Today, the company's workshops are equipped with a universal line

for filling and packing tomato paste with a design capacity of up to
30-35 tons per day, as well as two lines for the production of ketchups.

* New workshops for the production of vegetable salads and
pickledcucumbers, soy sauce and chili sauce have been opened

PRODUCT DESCRIPTION

Fresh vegetables and berries are used for the production of tomato
sauces, marinades and jams.

All products are manufactured according to approved own recipes
The quality of the products is controlled by accredited laboratories

M
O
O
O
<
O
C
(7))
-]
A
=<

COMPETITIVE ADVANTAGES

The products have been awarded The company operates the KAIZEN 1] Export experience:
with awards and diplomas in lean manufacturing management o o Russia, Belarus,
competitions and exhibitions " t e chnology . Kyrgyzstan

The Company's products comply AT\ The company's products comply The product complies
with 1SO 9001:2015, 50001:20T], Iso with the quality standards of the With HALAL standards (- el
NS

22000:2005.standards Eurasian Economic Union




KAZTRADEAGRO LLP

KazTradeAgro LLP was founded in 2021 and is a subsidiary

of Alma Mater Fields LLP, which is engaged in the
production of fruit juices. Natural juice is pressed with the
latest Austrian equipment.

A/MaTHUHCKHUE
AB/1IOKH

PRODUCT DESCRIPTION

The Company produces direct-pressed Juices from the
following ingredients: apple-grape,apple-pear

* Natural apple juice of direct extraction is made from
fresh apples without conservative, sugar or water

* Product shelf life: 1 year from the date of bottling and
storing at a temperature from 5°C to 15°C

¢ Concentrates, Additives and harmful stabilizers are
/ not use in the production process, so the juice retain

all the vitamins and minerals
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COMPETITIVE ADVANTAGES

Newest Austrian 171 Production ca pacity — 1000 Natural product without * Export experience:

equipment liters of juice per hour. chemical additives Russia
| —
ssecess ECO =




2o ZYRYAN MAI LLP

20 a‘ . — N

B = ABOUT THE COMPANY

§y
@\ 3 The company produces pure natural products on an area of more

than 18,000 hectares in the territory of Zailiysky Alatau in Kazakhstan.

/N Planot 0192

» RUN Planet Organic is a brand of organic products made from wild

and garden apples.

PRODUCT DESCRIPTION

The company produces products from apples without

concentrates:

ViR « COLD PRESSED JUICE
« PURE

+ SNACKS

\ (L) ‘i
‘ﬁﬂfﬂp ¥ f 1'[! v - VINEGAR

« BATTERIES
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d Plannfu;gaf_\:c \

T Q\\ « FOOD FOR HORSES (RINGS AND BARS)
/ g Apple juices are sold in packages:
Bag-in-box format packaging -3 L

Doy-pack format packaging - 200 ml

The company's products comply 100% natural product, L
with the quality standards of the does not contain
Eurasian Economic Union conservatives and GMOs. ECO

(EAEU declaration of conformity)




Dala Fruit Nur Sultan

ABOUT THE COMPANY

The company is a manufacturer of natural
apple juice in packaging and glass. Juices
are made from apples grown in our own
orchards, the area of which is 500 hectares.
The total production capacity of the
company is 8-10 thousand tons of apples per
year.

PRODUCT DESCRIPTION

The company produces juices in - ! 1 i

three formats:
mn oKD N
Sy

APPLE HUICE IN JARS: 300 ml
APPLE HUICE IN JARS: 750 ml
APPLE JUICE POUCH-UP 3L
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COMPETITIVE ADVANTAGES

X The product @Pw‘“““% A certified HACCP system has been High-quality and - Modern equipment
Co_mplies % c? implemented in production.The natural raw au from countries with
2 with HALAL “Ac 5/ Company's products comply with ISO I l materials l‘! a rich history of

standards sausage production:
Germany and

Austria.

s 9001:2015 and 1SO 22000:2018




Dary Charyna LLP

ABOUT THE COMPANY

Founded in 2019, the company "Dary Charyna" produces
natural fruit and vegetable juices with pulp on Italian
equipment by direct pressing and pasteurization.

Production capacity — 1000-2000 liters of juice per month.
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PRODUCT DESCRIPTION

"Dary Charyna" uses raw materials from the Almaty

Apricot region.
Apple

Pear

Plum

Grape

Peach

Watermelon

Raspberry

Orange

CAMBOBHI
i

L -
Lo

£

.

Tomato

The juice is bottled in glass bottles of 800 ml and 200 ml.

COMPETITIVE ADVANTAGES

Awiderangeof ltalian 1T+ 100% natural
product -~ equipment E— product ?
=
n eseseee ECO




FruitLAB

The company was founded on February 15, 2016 as a
production cooperative for processing wild apples and
garden fruits in the Republic of Kazakhstan and
Kyrgyzstan.

* Office in Kyrgyzstan-opened in 2017. The first
company in Central Asia to receive Organic Control
Union certification.

*2019-Certified Exporter to China. The FruitLAB
trademark is registered in China as organic products
made from wild and garden apples, certified by the
European Certificate and Halal certificate.

-Our goal is to preserve all the benefits of fruits and
make them available to modern people in convenient
technological packaging.

*The idea is to develop a healthy food culture and
promote the image of Almaty apples on the domestic
and international markets.

PRODUCT DESCRIPTION

Q-% Processing of tomatoes, prunes, apricots

BNOYHBIN COK 3|

"M %bmuuu CP%E]
JUICE A
== 900 DE - Fruititab
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and apples. We have been exporting our
products since 2018 to Japan, South

mm% Korea, China, Belgium, Switzerland.
« Organic products
« Direct-pressed apple juice + fruit puree

series
COMPETITIVE ADVANTAGES
A wide products range High-quality . 100% natural product; Wide partner network:
from the following fruits, technological process does not contain sugar, Galmart, Qazaq Oil, Air
nuts, and vegetables: pear, of product ECO does not contain Astana, Small,Sinooil,
manufacturing GMOs) -
apple, walnut, almonds,
raisins, banana, pineapple .

and many other
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AQUA ROSSA, RAUAN GROUP

ABOUT THE COMPANY

“AQUA ROSSA" is the largest plant in the
Turkestan region. Founded on December 25,
2018, in the industrial zone “Tassay” in
Shymkent city. Our state-of-the-art production
and bottling plant, equipped with advanced
machinery, operates on the basis of drinking
mountain water sourced from a well at the
foot of the Tian Shan Mountains, passing
through 7 filters. Innovation is a priority at our
plant. We constantly strive to be at the
forefront of technological innovations to
enhance our work and reach new heights. The
non-alcoholic beverage safety management
system is certified in accordance with
international standards.

“AQUA ROSSA" plant is currently the only
manufacturer of energy drinks in Kazakhstan.
All company products are certified for quality
and have “HALAL" certificates.

PRODUCT DESCRIPTION

- Water
« Lemonades
« Juices
s lced Tea
- Energy drink

COMPETITIVE ADVANTAGES

The company's products comply /TR The Company's
with Eurasian Economic Union Iso
(EAEU declaration of conformity) products comply with
NS

ISO 9001-2008 and ISO

/N
AQUA
ROSSA

_ROSSA i |

Royol pleasure
PACC A zx [

“The best entrepreneur" (Shymkent, 2007),
"Golden Leaders" (2011), "The best product of
Kazakhstan" (2015, 2017)
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GALANZ BOTTLERSJSC

ABOUT THE COMPANY

GALANZ bottlers JSC is one of the largest producers of
soft drinks in Kazakhstan and Central Asia.

For more than 20 years, Galanz Bottlers has founded

new types of production for bottling cold tea, kvass,
juice-containing and a number of other soft drinks.

PRODUCT DESCRIPTION

Product range:

"Maxi Tea" is the leader in the category of iced tea in
Kazakhstan. The company offers 9 unique flavor combinations

of the product

* 3 typesof «Sevens» drink: carbonated, non-carbonated, aroma

* Juice-containing drink "Garden" with flavors of apple, pear,
birch juice and cherry

* "Daily Fresh* drink with aloe pulp
« Natural kvass of live fermentation “Pervokvass*

* 4 types of "Yellow* lemonade: lemonade, tarragon, orange-
lime, mango-pineapple

COMPETITIVE ADVANTAGES
6 bottling lines, plant area — 29.5 thousand m2, plant

area — 7 hectares, Italian equipment, total maximum
capacity — 26,800,000 liters per month

@30

sevens  \elllW Laal

"”Eaa poets)
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The Company's products
comply with ISO 9001:2015,
ISO 22000:2018and HACCP

standards

ISO

ﬂ, ing



- Abella LLP

ABELLA LLP is an exclusive partner of Yunix LLP and
Yunix-Beverage LLP, the largest producers of drinking
water and mineral water in Kazakhstan. Today, it
cooperates with regional distributors and large
republican networks throughout Kazakhstan.
TASSAY trademark for over 25 years has long been a
leader in the field of natural mineral and drinking
water in Kazakhstan and the Eurasian Economic
Union countries, and on this basis offers a wide range
of bottled water and beverages. High-quality TASSAY
drinking water is environmentally friendly in
Kazakhstan. Groundwater is extracted from 5
proprietary wells of the Arys-Badam deposit in the
foothills of the Western Tien Shan in the Taza region.

PRODUCT DESCRIPTION

& TASSAY

Q)|
o TASSAY

i o ppslawens Yo /.j ',
7

Ad1SNANI doo4

- Still water

« Sparkling water

- Favorite water

« Natural water with refreshing lemon flavor
« Iced tea

« JUMBO-COLA

- Holiday lemonades

« Energy drinks

- Beverages containing juice

COMPETITIVE ADVANTAGES

Newest Austrian 171 Production capacity — 1000 a= Natural product without ’ Export experience:

equipment liters of juice per hour. chemical additives Russia
|
| —
ssecese ECO =
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Arnna Minerals

ABOUT COMPANY

ARNNA MINERALS LLP is a young and innovative
production and distribution company in
Kazakhstan, which is ready to offer the buyer a
wide range of products — natural living water
from Eastern Kazakhstan.

PRODUCT DESCRIPTIC

- The MIGLIOR water field is located at the
very foot of the Altai Mountains in Eastern
Kazakhstan.

- Water production does not use reverse

: osmosis or artificial mineralization
% ' technologies. It is produced directly at the
field and bottled unchanged.

1
HIG LIOR The alkaline balance of the water
< i corresponds to the level of human blood (pH
ol : —-7.5), which e_mphasizes the unique
€ =D composition of the water.

COMPETITIVE ADVANTAG

100% natural product without ‘ NON The company's products comply E H [

The company's
products comply with
HALAL standards

GMOs, hormones, antibiotics with the quality standards of the
and other additives GMO Eurasian Economic Union
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Dep LLP

TOO “DEP” is one of the largest and most
famous companies producing milk and dairy
products. Our company can boast of having
more than 100 names of natural,
environmentally friendly products. The company
name is identical to the initials of the founder,
ideologist and main organizer of production
Druzhinin Evgeny Petrovich. Our enterprise has
come a long way before winning the hearts of

consumers. Tl
= 7 S
I‘:ﬁ PRODUCT DESCRIPTION o
S AOTYPT . Milk Z
N g . Condensed milk »)
o fg - Fermented milk C
N2 "f products (7))
- Milkshake i
* Cheeses p )
« Sour cream _<

« Curd products

- Bioyogurt

- lce cream

. Oil

COMPETITIVE ADVANTAGES

The products have been awarded
with awards and diplomas in
competitions and exhibitions

The Company's products comply AT\
with 1SO 9001:2015, 50001:20T11, Iso
22000:2005.standards
ANvP.

The company operates the KAIZEN 1]

lean manufacturing management
t e chnology .

The company's products comply
with the quality standards of the

Eurasian Economic Union

Export experience:
Russia, Belarus,
Kyrgyzstan

The product complies g
with HALAL standards =




ARUANA King Milk

ABOUT COMPANY

King Milk is a company that produces whole camel

milk that is 100% natural. The company’s mission is
the continuous recovery of the people of
Kazakhstan and friendly countries, with the help of

a unique combination of the heritage of our

ancestors and modern technologies. The company

camel milk applies German technology of vacuum sublimation,

ARUANA

S UNTEG

which allows the company to transform milk into a

dry form, fully preserving its unigue composition

'S DRI

and medicinal properties.

PRODUCT DESCRIPTION
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ARUANA is a T00% natural product made from whole

camel milk, obtained through sublimation, preserving

98% of all beneficial substances. It serves as a rich source
of vitamins, including C, K, A, D, E, and B, and also
contains minerals such as Ca, K, Co, P, Fe, Na, Zn, and Mg,

which contribute positively to the immune system.

ADVANTAGES

The company's

products comply with
HALAL standards

The company's products comply with the The company's

) , /TR
quality standards of the Eurasian products comply
Economic Union with ISO standards

V2




DAULET BEKET

ABOUT THE COMPANY

e Gingerbread products Doughnut
bakery Crackers Cookies Bre ad Cakes
Cupcakes Pies, etc.

PRODUCT DESCRIPTION

TRADITIONAL NATURAL KAZAKH SUPER-FOOD -
CAMEL MILK

e You just have to mix it with water and
you will get
e that fresh natural camel milk, which has retained the
* most valuable beneficial properties. PROVEN HEALING
PROPERTIES: Experiments were
e carried out in Universities and scientific laboratories of
e China, USA, Israel. MADE IN KZ: Products are
manufactured in
e Kazakhstan and are available at an affordable
price
e compared to the cost of imported shubat (Camel
e milk). The content of natural ingredients is 99.99%.

COMPETITIVE ADVANTAGES
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. The product has many beneficial properties, such as ] One glass of camel milk contains many more

@/ boosting immunity, prevent the risk of heart diseases. different elements than one glass of cow's milk.




SAMADI-2030 LLP

Samadi-2030 LLP has been engaged in the production and

sale of flour milling products since 2007. Production capacity:
60 tons of flour per day.

DESCRIPTION

The company produces the following products:baking wheat

flour of the first and highest grades, packaged in packages of
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2 kg, 5 kg, 10 kg, 25 kg and 50 kg. Flour milling products
produced by Samadi-2030 are made from grain grown in
Central Kazakhstan (Ulytau district), which compares favorably

Northern Kazakhstan
in quality among similar wheat grades/classes grown in

COMPETITIVE ADVANTAGES

Modern Turkish = Control over the flour < @) Eco-friendly flour of .
equipment production process is carried = the highest quality
== out by foreign specialists == without GMOs L)




Asaliya

The main activity of the company is the production of wheat flour.
Asaliya is a high-tech enterprise operating on the market for 25 years
in the production of flour, since 1996 in the field of grain processing.

PRODUCT DESCRIPTION

The company produces wheat flour under the
brands “Asala” and “Asaliya”:

PREMIUM FLOUR: Gluten = 28%
Flour of this grade is used for the production and

preparation of various types of dishes and products
where an increased whiteness of flour is required
(manti, dumplings, confectionery, cakes, pasta).

FIRST GRADE FLOUR: Gluten = 30%

Flour of this variety is used to prepare various types
of dishes and products. Distinctive properties:
increased gluten, elasticity, baking properties and
convenience of work (cakes, baguette, buns, long
loaf, pita bread).
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Full production cycle with the =
introduction of high-tech European
practices, Swiss equipment =5

The production capacity

of the factory is 2 tons of
oat flakes per hour




Asyl | Ddn

R I C E COMPANY

«Jl m:tep»
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«BHHTa»
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«Bapakar»
SIKT: Sa5Kr

ASYLDAN /|

Asyl Dan

ABOUT THE COMPANY

Asyl Dan Ltd is a Kazakhstan-
based grain exporter founded
in 2022, specializing in rice
and millet products that meet
national quality standards. The
company exports primarily to
Ukraine and is represented in
the Gulf region through the
Kazakhstan Trade House in
Dubai.

PRODUCT DESCRIPTION
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Asyl Dan Ltd offers high-quality rice
and grain products sourced from
Kazakhstan. Their range includes
polished rice, whole-grain red and
green rice, rice mixes, and millet. All
products meet national standards,
ensuring purity, consistency, and
premium quality.




SOUP SLIM

Vermicelli
The thinnest of the

round varieties, their |

diameter is 0.7 mm.
250/500 g.

SOUP SLIM.

Capellini Spaghetti is
distinguished from
spaghetti by its smaller
thickness of 1.5 mm.
250/500 .

p-
I
BESHBARMAK SItOBYMAY)
MOULD
Maltagliati

Thin rectangular f
sheets of dough

250/500 Sy '
\ Y, 1 a

\;;i\/'///

= FINGERS
| Penne

NIOBYMAY

400g/5kg

SRS -
(S

SHELLS

Limasoni
400g/5kg

e

LASAGNA {

Lasagne
Thin rectangular sheets of
dough. Packed in a box. 300 g.

BANTS

Farfalle
400g/5kg

SPIRALS - .
Fusilli
400g/5kg

JOMAWHASA

A gOMAWHAA
ANYHAA Adnwa

4 gomawHas
ANYHAA Aanwa

nmnuﬂ Aanwa

LYUBIMAYA

Lyubimaya is a leading Kazakhstani pasta
manufacturer, specializing in high-quality egg
noodles and traditional pasta products.

Using advanced ltalian equipment, the company
ensures premium taste and texture, staying true
to authentic recipes.

Its products, made from natural ingredients, are
free from preservatives and artificial additives,
adhering to GOST 31743 quality standards.
Supplying both retail and HoReCa markets,
Lyubimaya is committed to delivering trusted
quality and tradition since 1990.

PRODUCT DESCRIPTION

Lyubimaya Egg Noodles are crafted from
premium wheat flour, fresh eggs, and natural
ingredients, delivering a rich, homemade taste.

Made using advanced Italian technology, they
maintain perfect texture, ensuring they don’t
stick or overcook.

These noodles come in a variety of shapes and
sizes, ideal for soups, side dishes, lagman,
lasagna, and more.

Free from preservatives and artificial additives,
Lyubimaya noodles meet GOST 31743 quality
standards, bringing tradition and excellence to
every meal.
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YUPEX LLP Madina,

ABOUT THE COMPANY

Production of pasta and flour confectionery and bakery TRy

e e X

products. A wide rangeof products: 14 types of pasta and 16
types of cookies.

« Two pasta production lines with a total capacity of 4700
kg/hour

* The third processing line with a capacity of 700 kg/hour

« Production capacity: pasta — 36,000 tons per year,
confectionery — 3,600 tons per year

PRODUCT DESCRIPTION

Products under the brand "MADINA" are essential products, the
composition of which is 100% natural. Despite the low price of
products, they have many useful properties for the body.

Shelf life: pasta - 2 years; confectionery - 3 months.

COMPETITIVE ADVANTAGES

The company's products Export geography: Kyrgyzstan, =17 Multiple production A wide

comply with the quality Uzbekistan, China, Georgia, lines products

standards of the Eurasian Azerbaijan, Mongolia, Russia M ——— range
o == 0

Economic Union (EAEU

declaration of conformity)



BAKERY COMBINE "AKSAI" LLP

ABOUT THE COMPANY

Aksai Bakery Plant LLP is one of the largest modern bakery

enterprises of the Republic of Kazakhstan that produces more

managed to go from manufacturing in one factory to leading
than 150 tons of products daily. In just 20 years, the Company has

positions in reputable world rankings.

PRODUCT DESCRIPTION

The Company's product catalog includes 200 names of
products in the following categories:

* Gingerbread products
e Doughnut bakery

e Crackers

e Cookies

e Bread
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e Cakes
e Cupcakes
* Pies, etc.

COMPETITIVE ADVANTAGES

More than 20 years of
successful work in the market

The Company's

/LR
products comply
with ISO standards
NS

B <

_of Kazakhstan; recipes (15O 9001: 2008, ISO
wide range of products 22000: 2005)

developed over the years, a
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KONDIZ DISTRIBUTION { KondiL}

The company was founded in 2013.

One of the leading confectionery manufacturers in the region with .
more than 200 employees in the company. In addition to cookies, 4
the company also produces pasta. Production capacity is 22,000 tons .

per year. 1l | Nam .: .

PRODUCT DESCRIPTION

* Products under the Kondiz brand are cookies and crackers
made from high quality natural raw materials

y

ST

. Nutritional value depends on the type of cookie, but on

average it is: proteins - 8.0 g, fats - 18.0 g, carbohydrates -
70.0 g, 2000 k3I/500 kcal

* Main ingredients: flour, sugar, syrup. The composition varies

depending on the type of cookie. Most of them contain
trace elements and vitamins

* Variety: 40 types of cookies

* Production capacity: two production lines with a total
capacity of 22,000 tons per year.

* Shelf life of confectionery products: 3 months

COMPETITIVE ADVANTAGES

2008 /9001/ 22000 / 2005

/TR
Automated production with Italian equipment Iso Certified by International standards ISO
p\\sro g

LA,



Asyl Dén Asyl Dan Ltd

ABOUT THE COMPANY

A dynamically developing company with an
individual approach to each client. In the Rice
food market, it has established its products as

healthy, high-quality products.

PRODUCT DESCRIPTION
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Polished rice in accordance
with the standards STRK
1020-2000, GOST 6292-93,
standard 940140001313-PT-
01-2015

- Leader

« Amber

- Barakat

. Elite Elite

« Camolino Kamolino

» Red rice - Whole grain,
husked rice

» Green rice - Whole grain,
husked rice

« Rice mix - A rice mixture of
husked red and green rice.

COMPETITIVE ADVANTAGES

Export experience: The quality of the dry artemia e O
China cysts produced meets B
international standards —
_) —




BAHA-SOHNE LLP

Baha-Sohne LLP is engaged in the production of gluten-free oat

flakes. The project was implemented by the domestic enterprise

"Baha-Séhne" LLP together with the Swiss concern "Buhler" with the

support of the Akimat of Akmola region, JSC "NC "KAZAKH INVEST"

and the Embassy of the Republic of Kazakhstan in the Swiss
Confederation.

The production capacity of the factory is 2 tons of oat flakes per
hour

* The company can produce up to 15,000 tons of oat flakes per year
using 25,000-30,000 tons of oats

* The agro-industrial complex includes areas for receiving, drying,

cleaning and storing oats
* ltis planned to export products to the countries of Central Asia,

Transcaucasia and China

PRODUCT DESCRIPTION

Eco-friendly gluten-free oat flakes.

COMPETITIVE ADVANTAGES

The production capacity 1 Full production cycle with the = Eco-friendly oat flakes
of the factory is 2 tons of RE introduction of high-tech European —— ?
oat flakes per hour practices, Swiss equipment =B Eco
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Altyn Orda LLP

The company was founded in 1997 in Kyzylorda . The company
employs 118 highly qualified specialists. Until 2016, the Altyn

Orda was engaged exclusively in logistics services, and in 2016 it has

acquired a line for the production of table salt. Starting from that

yearthe production of table salt was launched under the brands

“Assol” and “ Safia”.

PRODUCT DESCRIPTION

The focus of the management of Altyn Orda LLP is focused around

thehealth and well-being of consumers.
lodized salt "Assol". Table salt, edible salt, self-planting.

COMPETITIVE ADVANTAGES

Environmentally High production

ECO friendly product i capacity

ACCOO‘."

Strict quality control




il ZYRYAN MAI LLP

ABOUT THE COMPANY

Zyryan Mai LLP is a producer of unrefined cold pressed sunflower oil
and sunflower cake in Kazakhstan. The company focuses on eco-

friendly raw materials, carefully selects suppliers and regions of
purchase, in every possible way reducing additional chemical
processing of raw materials. To date, the oil is manufactured and

supplied mainly for export under the brand name "Zyryanovskoye".

Production capacity: 1000 tons of sunflower oil per month.

PRODUCT DESCRIPTION
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Natural and eco-friendly production of sunflower oil. Due
to the gentle technology (cold pressing method, which
excludes preheating of raw materials), the product retains
useful substances, vitamins A, E, D and group B. Thus, the
oil is suitable not only for cooking all kinds of dishes, but

also is a source of vitamins.

Shelf life: 12 months.

COMPETITIVE ADVANTAGES

The company's products comply 100% natural product,
with the quality standards of the does not contain ECO
Eurasian Economic Union conservatives and GMOs.

(EAEU declaration of conformity)




Own base with production
workshops and warehouses
for raw materials. There is a

store for the sale of products
on the territory of the base.

There is a line for sunflower-
seed oil bottling and
packing in bottles with a
capacity of Tand 5 liters.

Bastay-Astana LLP

Bastay'-Astana LLP is engaged in the processing
of oilseeds and the production of sunflower-seed
oil. The production site is located within the city
of Ust-Kamenogorsk, East Kazakhstan.

PRODUCT DESCRIPTION

The company produces sunflower oil in two
types of packages:

¢ Bottle of 1 liter
* Bottle of 5 liters

Production capacity: 10,000 kg of sunflower
seeds per day, oil yield — 38% (3,800 kg) and cake
-58% (5,800 kg)

There is a workshop for the

production of halva, calibration,

roasting and packing of
sunflower seeds.
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The company's products comply

with the quality standards of the
Eurasian Economic Union

(EAEU declaration of conformity)

/

High quality and Natural eco-friendly
affordable prices . product *

ECOFOOD KZ LLP

EcoFood KZ LLP produces cold-pressed oils with the preservation of
vitamins and minerals. The company was founded at the end of 2017.

PRODUCT DESCRIPTION

Sunflower oil is the most common and consumed type of vegetable
oil in the world. Due to its balanced composition and pleasant taste,
sunflower oil is universally used in cooking, for dressing salads, frying
meat or vegetables. Unrefined oil undergoes minimal processing,
therefore it retains the maximum amount of useful substances in
the composition (vitamin E, useful minerals, omega 6 and omega 9
fatty acids). The product has a brighter, richer taste and aroma.

Product Features:
* Natural eco-friendly
* High quality
» Affordable prices
» EAEU declaration of conformity

Purchase Scheme:
* Making an order by phone
* Providing a sample
e Full prepayment of the order
* Delivery or pickup

COMPETITIVE ADVANTAGES

ECO
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UST-KAMENOGORSK OIL PRODUCTION PLANTLLP ;i

ABOUT THE COMPANY

]

«Ust-Kamenogorsk Oil Production Plant» has been operating in Kazakhstan
for more than 15 years. The plant holds a leading position in the production
of sunflower refined deodorized oil.

Y

. A\.j"" !
ACKAH
KYHBAFbIC MAjib
NOACOJTHEYHOE MACO

Production capacity: 1500 tons of finished products per month.

PRODUCT DESCRIPTION

Consistently high oil quality is achieved by strict control over the process of |
selection and processing of raw materials, refining, deodorization and bottling.

It does not contain additives of other (less valuable) vegetable oils. P
Awards: Ad\?KYlIL—)ﬂFblC%k

w N " Maiibl
* “The best product of Kazakhstan-2014 %
* Award for excellent quality, good organoleptic indicators of oil ,}M A

* TOP-7 exporter of the Republic of Kazakhstan in the sum of 4 indicators of %

foreign economic activity: “Volume of operations”, “Geography”, “Business
activity”, “Diversification". JILUu
Shelf life: 12 months. % IMoacoaneunoe

Macao

QR

COMPETITIVE ADVANTAGES

SR\ The Company's The company's an Own infrastructure, strict Export experience:
products products comply with 1 quality control. Production China, Uzbekistan,
comply with Kyrgyzstan,

N4 ISO standards the quality standards of capacity: 1500 tons of (:2 Afghanistan, '
(ST RKISO Tajikistan, Mongolia
9001) the Eurasian Economic finished products per

Union (EAEU month

declaration of
conformity)



VOSTOKSELKHOZPRODUCT LLP

VostokSelkhozprodukt LLP is one of the largest sunflower oil
producers in the East Kazakhstan region. The oil production plant

is located in an ecologically clean area.

* Trademarks: "Sunny", "Altyn May"

* The production capacity is 98,000 tons of sunflower oil per year

PRODUCT DESCRIPTION

* 100% natural product, does not contain conservatives and
GMOs, waste-free production

-Shelf life is 12 months

COMPETITIVE ADVANTAGES

The company's products The products have been \ The Company i1 Export
comply with the quality awarded with awards and ‘ has its own 1k experience:
standards of the Eurasian diplomas in international infrastructure Uzbekistan,
Economic Union . . " . =4
and national competitions Tajiﬁkig'iaan «—-

and exhibitions
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Med Stolichny Natural

The company Med Stolichny Natural was founded
in 2015. Today the company has 1000 bee
colonies, with a turnover of 100 tons of honey,
honeycomb honey per year. The company
cooperates with many retail chains in Kazakhstan.
It has a wide range of up to 15 varieties of honey,
which are collected in different regions of
Kazakhstan.

Our company has more than 150 types of
products in different packaging: plastic, glass,
wood and clay. We are also the No. 1
manufacturer of honeycomb honey in
Kazakhstan.

PRODUCT DESCRIPTION

1. MIXED HERBS - the color of honey can vary from light straw shades
to bright saturated tones of dark amber. The taste is light, pleasant,
velvety with an unobtrusive spicy aftertaste

2. SUNFLOWER HONEY - has a weak pleasant aroma, delicate tart
taste and bright yellow or golden color.

3. BUCKWHEAT HONEY has a dark saturated color, bitter taste, spicy
aroma.

4. MOUNTAIN HONEY has a color from light brown to yellow. The
aroma is pure, rich.

5. COTTON HONEY - white in color with a yellowish tint, soft, oily in
consistency.
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The company's products The products have been The Company i1 Export
comply with the quality awarded with awards and has its own EE experience:
standards of the Eurasian diplomas in international infrastructure Uzbekistan,
Economic Union . . " . =4
and national competitions Tajiﬁkig'iaan «—-

and exhibitions




Lepsinsky honey

ABOUT THE COMPANY

Lepsinsky honey is certified organic by the European
Organic certificate, ensuring that no chemical
fertilizers, pesticides, or GMOs are used. Produced in
the pristine environment of Lepsi village, the honey is
harvested from flowers in natural surroundings,
maintaining the highest organic standards throughout
the process.

PRODUCT DESCRIPTION

Lepsinsky honey has an exceptional taste and aroma
due to the area in which bees collect this divine nectar.
More than 1500 species of medicinal herbs and flowers
grow in Lepsinsk, which have retained their original
genetic code, because there are no industrial
enterprises and highways.

WbIHbI K,

That is why the plants and the honey itself have been
awarded the prestigious European Organic (EURO-
LEAF) certificate, which is confirmed annually.
Lepsinsky organic honey available in
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« Glass jars

« Linden barrel

- Gift Sets

- Organic Tea Sets

COMPETITIVE ADVANTAGES
6 bottling lines, plant area — 29.5 thousand m2, plant m SRR The Company's products

area — 7 hectares, Italian equipment, total maximum c? comply with ISO 9001:2015,
capacity — 26,800,000 liters per month \-tcj ISO 22000:2018and HACCP
'f'-'al-l:nﬁ“°&

\@/ standards
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ARTEMIA GLOBAL LLP

ABOUT THE COMPANY

Artemia Global collects artemia cysts from different
lakes of Kazakhstan and processes them in accordance

with scientific methodology.

PRODUCT DESCRIPTION

* Artemia is the name of the aquatic crustaceans of the
genus Artemia

* These crustaceans have acquired special value in

reproduce with the help of cysts (eggs), which can be
aquariums as food for fish and shrimp fry. They
stored for a long time under various conditions.

« Artemia are a popular food source for young fish,
especially in aquaculture
Their small size and high protein content make them an

excellent choice for feeding young fish as well as some
other aquatic organisms

COMPETITIVE ADVANTAGES

-ﬂ-G The quality of the dry artemia
—_ cysts produced meets
—_— international standards

Export experience:
China
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GORMOLZAVOD LLP

"Gormolzavod" is engaged in the production of dairy products. It was
founded in 1965 in the city of Kokshetau, Akmola region.

Awards:
PR P * Altyn Sapa Prize of the President of Kazakhstan in 2018
- 7 * "The Best Product of Kazakhstan" in 2017

Production capacity:
150 tons of milk processing per day, 4,000 tons of ice cream per year.

PRODUCT DESCRIPTION

Types of ice cream:

Briquette

In a bucket

Inacup

lce cream cone with
filler

e Eskimo

CYTTIMAHABI NICTE AOMIMEH M

oo’  BAAMY3AAKR -

i S

HSR &xe & Flavors: classic cream, chocolate, cream with strawberry
flavor, pistachio, black currant, melon, bubble gum, cream in
chocolate glaze with nuts, ice cream, ice cream in a cone with
boiled condensed milk / strawberry flavor, creme brulee.
COMPETITIVE ADVANTAGES
Product quality control at each o) o More than 50 years of successful Products made from natural
stage of production for compliance . — work in the market of Kazakhstan, I milk from environmentally }
with sanitary, environmental and — recipes developed over the years,a ™ friendly farms in Northern
technical requirements - wide range of products n i n Kazak hstan Eco
Own farm for 400 head of T 1T 1 The product complies The Company's products ST
equipment, own laboratories T (ST RKISO 9001)

NS

Ad1SNANI dOoOo4




BALMUZDAKLLP

ABOUT THE COMPANY

Balmuzdak LLP is the largest producer of ice cream and frozen
products in South Kazakhstan region.The Company was
formed in 1998and supplies ice cream throughout Kazakhstan
and exports it to Tashkent, the capital of Uzbekistan.

PRODUCT DESCRIPTION

Today, the factory produces more than 130 types of ice cream. The
products are of different sizes and packaging:

Ice-cream in waffle cups
Ice cream on a stick
lce-cream in tubs

Cake briquettes
Ice-cream in cups

Ice cream for Horeca

S
14
-
(2]
-
Q
=
Qo
O
O
LL

More than 20 years of

The product

\ .
il complies with Iso products comply o each stage of production for
NS

The Company's L o Product quality control at

successful work in the market

7 HALAL — of Kazakhstan; recipe

v
.
with I1ISO j— compliance with sanitary, n
standards standards(ST RK environmental and technical developed over the years, a

ISO 9001) requirements wide range of products



FOOD INDUSTRY

Forso LLP

The company produces premium-quality dragée candies
and conducts wholesale distribution of its products
throughout Kazakhstan.

PRODUCT DESCRIPTION

The company produces a variety of chocolate products,
including hazelnut in chocolate cream,

gianduja in milk chocolate, hazelnut in milk chocolate,
corn puffs in caramel chocolate, almond in chocolate
with chili pepper, hazelnut in milk cream, macadamia in
milk cream, macadamia in chocolate cream, almond in
milk chocolate with ginger, and cherry in dark chocolate.

COMPETITIVE ADVANTAGES

Product quality control at each stage of
production for compliance with all sanitary,
" environmental and technical requirements

FORSO

KOHC?EI‘I:I
9

ECO

ESTD 2000

N=

CHOCOLATE 5 WEETS

Eco-friendly
product
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ABOUT THE COMPANY

Since 2010, The company specializes in producing
premium-quality chocolates and sweets, with
wholesale distribution of its products across

Kazakhstan.

PRODUCT DESCRIPTION

* « Corporate Chocolate gifts
¢ « Chocolate with a Kazakh accent
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COMPETITIVE ADVANTAGES

More than 20 yearsof The Company's SR\
successful work in the market products comply
with ISO standards

o~ L
of Kazakhstan; recipes n (ISO 9001: 2008, ISO

wide range of products 22000: 2005)
developed over the years, a
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ICE-PLUS LLP

ABOUT THE COMPANY

Ice-Plus LLP was founded in 1999 and is engaged in the production of
dairy products.

There is a closed production cycle "from field to counter" with its

own dairy farm and irrigated feed production. The fodder base
consists of 3,500 hectares of land irrigated by advanced agricultural
technologies. Due to it, cows of the Holstein-Frisian breed produce
100,000 tons of milk per year. The quality of feed is ensured by a
modern system of radio-controlled irrigation installations and the
introduction of a scientific approach to the selection of fodder
crops. The modernized plant is equipped with modern German
and Italian technological equipment and processes 50 tons of

products per day. 3,5 thousand ha

50 tons finished of fodder arable
products per land mastered

day

28 liters milk per 400 employees 2258 Holstein-Frisian
cow cows on the farm

PRODUCT DESCRIPTION

In the ice cream workshop, three modern Italian lines allow to
pack up to 22,000 servings of ice cream per hour. The new
freezer warehouse, equipped with modern high-efficiency
freezers, stores up -to 200 tons of ice cream.
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The company produces 3 types of ice cream:
» Waffle cup

« Sugar Cone

« Ice cream on a stick

COMPETITIVE ADVANTAGES

developed over the years

- More than 20 years of 11 Production capacity — Italian
successful work in the market R 22,000 servings of ice equipment, own
of Kazakhstan; recipes cream per hour farm




A wide products range
from the following fruits,
nuts, and vegetables: pear,

apple, walnut, almonds,

raisins, banana, pineapple
and many other

ECOHUB LLP

ABOUT THE COMPANY

Ecohub products include fruit and vegetable chips, dried fruits

and nuts. Ecohub LLP was founded in 2021 in Almaty region. The

company's warehouses are located in the cities of Kazakhstan,
Astana and Almaty.
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PRODUCT DESCRIPTION

Fruit chips and dried fruits are fruits that have been dried to

preserve their nutritional properties and increase their shelf life

Healthy snack, added to oatmeal porridge, yogurt or
smoothies. a high-quality, safe and healthy product

* Package of fruit and vegetable chips: 20 and 25 g
* Shelf life: 12 months

COMPETITIVE ADVANTAGES

High-quality “ 100% natural product; Wide partner network:
technological process does not contain sugar, Galmart, Qazaq Oil, Air
of product ECO does not contain Astana, Small,Sinooil,
manufacturing GMOs) -
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Fruitta (fruit art)

We are engaged in the cultivation, storage and deep
processing of fruit and berry products. Our products are
supplied to food industry enterprises, as well as to retail
chains and HORECA enterprises in Kazakhstan, near
and far abroad. FRUTTA offers a wide range of natural
and sustainable products available to consumers all
year round, thanks to state-of-the-art technology. Enjoy
all the benefits of freshly picked fruits and berries.
FRUTTA is one of the world’s three largest producers of
freeze-dried fruits and berries by loading raw materials

PRODUCT DESCRIPTION

. Fresh fruits and berries

» Freeze-dried products - FRUTTA
produces freeze-dried fruits and berries
in the form of whole fruits, halves,
slices, slices and powder. frutta

. Frozen fruits and berries

COMPETITIVE ADVANTAGES

Product quality control at each stage of
production for compliance with all sanitary,
" environmental and technical requirements

& frutta




AYAM LLP

AYAM LLP is a leading manufacturer of tasty and healthy
food in Kazakhstan with the famous brands SLASTENA,
ZDOROVO, TATTIBEK.

Corn sticks are the product with which the AYAM

company began. The first batch of sticks was produced in
1993.

PRODUCT DESCRIPTION

Description
Ingredients: corn grits, sugar, sunflower oil, salt.

Characteristic Shelf life - 6

months Energy value - 430
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kcal/1800 kJ

Proteins - 5.5 g.
Fats - 11.5 gr.
Carbohydrates - 76.0 gr.

COMPETITIVE ADVANTAGES

Product quality control at each stage of
production for compliance with all sanitary, ECO
" environmental and technical requirements

Eco-friendly
product




AGRITECH GROUPLLP

ABOUT THE COMPANY

AgriTech Group LLP is a company founded in 2023 in the Almaty
region that is engaged in the processing of fruits and vegetables.

Production capacity: 16 kg of finished products per day.

PRODUCT DESCRIPTION

Fruit chips are fruits that have been dried to preserve their
nutritional properties and increase their shelf life. They include a
large amount of vitamins, minerals and antioxidants. Dried fruits
are used as a healthy snack, added to oatmeal porridge, yogurt or
smoothies. Being an integral part of the daily balance of a healthy
diet, the company's products are organic and environmentally
friendly. Craft boxes are filled with dried apples, bananas, melons,
strawberries and cherries that have been dried at low temperature.

Shelf life: 24 months
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COMPETITIVE ADVANTAGES

The company's products comply Eco-friendly product (does Russian L o
with the quality standards of the not contain GMOs), does ? equipment I
Eurasian Economic Union not contain sugar and =

(EAEU declaration of conformity) conservatives ECO




LOTTE

Certified by International
standards ISO 9001, ISO
22000
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JSC LOTTE Rakhat

Joint Stock Company LOTTE Rakhat is one of the
largest confectionary producers in Kazakhstan, tracing
history over 80 years. JSC LOTTE Rakhat employs
approximately 4,500 persons

The production facilities are located at two sites in
Almaty and Shymkent.

The universal nature of production, its scale and the
availability of its own cocoa beans processing line allow
the Company for possession of the widest
confectionery range among domestic manufacturers.
Today

the product portfolio of ISC LOTTE Rakhat includes
more than 400 types of various confectionery products
breaking down into 14 different groups.

PRODUCT DESCRIPTION

- Bars

« Candies

« Caramel

» Toffee

« Chocolate

. Biscuits

- Waffles

« Cocoa powder/ semi products
« Sugar-free products
« Marsh-mallow

« Fruit jelly

« Chocolate-nut butter

OMPETITIVE ADVANTAGES

A modern production land and cage farming allow
us to make the most efficient use of resources and
increase production capacity.
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KUN NURY LLP

Kun Nury LLP is a manufacturer of meat and
meat-containing canned camel meat in
lamister containers and retort bags.

M
O — PRODUCT DESCRIPTIO @)
K@Cb AH - : O
. ARHKMEGE 1 uKZ Camel stew Buckwheat with camel meat )
@ BERBFONA W Food Camel meat, fat, black pepper, onion, bay E
PN o composition leaf, salt @)
Energy 205 kcal,, proteins -24.3 g, fats -12.1 g. C
alue ber The optimal storage temperature for (d))
;’ool; P canned camel meat is 0°C to 20°C (32°F to B |
= S 39°F) A
e Storage . - . <
o ' The optimal humidity for storing canned
| I I | temperature
8 4lla702350700039 Relative camel meat is 75%
hum i di ty ~ 2 -3 years depending on storage
Shelf life: conditions

COMPETITIVE ADVANTAGE

100% natural product without ‘ NON The company's products comply E H [

The company's
products comply with
HALAL standards

GMOs, hormones, antibiotics with the quality standards of the
and other additives GMO Eurasian Economic Union
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KAZAKHAGROEXPORT

The company's set a goal to promote the development of

exports and the promotion of high-quality agricultural products
of the Republic of Kazakhstan to the Persian Gulf countries.

The main delivery areas garlics,and onions.

PRODUCT DESCRIPTION

The Company's products include:
* garlic

e onions

COMPETITIVE ADVANTAGES

e

The product complies x 100% organic - _o Product quality control at each stage of
(o] ) - . . . .

with HALAL standards N production for compliance with sanitary,

Environmentallyfriendly — environmental and technical requirements




CONTACTS

© ADDRESS:

C 180, Kazakhstan Pavilion, Expo City
Dubai, United Arab Emirates

Qﬁ Contact Number:
+971 50 1037707

E-mail:

info@kaztrade.ae

& LINK:
https://kaztrade.ae/


tel:+971501037707

